Mastering LinkedIn Posting: A Guide for Retail Store Managers

LinkedIn has emerged as a powerful platform for professionals across industries to connect, share
insights, and establish their personal brand. As a retail store manager, leveraging Linkedln can
significantly enhance your visibility, credibility, and networking opportunities within the retail
community. This guide aims to provide you with actionable tips and strategies to craft engaging and
effective Linkedln posts that showcase your expertise and contribute to your professional growth.

Define Your Objectives:

Before you start posting on LinkedIn, clarify your objectives. Are you looking to build brand
awareness for your store? Share industry insights? Connect with other professionals in the retail
sector? Your goals will shape the content and tone of your posts.

Know Your Audience:

Understand who your target audience is on LinkedIn. Are you addressing fellow retail professionals,
potential customers, or industry stakeholders? Tailor your content to resonate with their interests
and preferences.

Share Valuable Content:

Example RH Posts

Rally House
BB 10,067 onomers
Rally House e ®
10,067 followers ) -
we ® Rally House is on a Hiring Spree!

At Rally House, we're all about ensuring our team enjoys life both inside and
outside the office! ' From getting tickets and cheering together at sporting
events to bonding over happy hours and gatherings, Rally House is not just a
workplace; it's a family. And that's just one of the many perks of being part of
our team!

We offer a vibrant work environment, competitive benefits, and the opportunity
to contribute to a company that values authentic fan connections. Ready to join
our growing family? Explore the exciting career opportunities waiting for you on
our careers page: https://Inkd.in/g8_XtC_N

#WorkLifeBalance #TeamCulture #RallyHouseFamily #CareerOpportunities

We're thrilled to announce that Rally House is experiencing incredible growth!
In February and March alone, we welcomed a whopping 534 new team
members, bringing our total to an impressive 3,492 Team Members across
the country!

And the good news doesn't stop there! With new store openings on the
horizon, we're constantly seeking passionate and talented individuals to join our
winning team. We offer a dynamic work environment, competitive benefits, and
the chance to be part of a company that fosters genuine fan connections. Head
over to our careers page and explore the many open positions waiting for

you: https://Inkd.in/g8_XtC_N

#JoinTheTeam #RetailJobs #RallyHouse #NowHiring #Retail

Provide insights, tips, and expertise that add value to your audience. Share industry news, best
practices, success stories, and challenges you've overcome. Position yourself as a thought leader
in the retail space.

Use Engaging Formats:

Experiment with different types of content formats, such as text posts, articles, images, videos, and
polls. Visual content tends to grab attention and drive engagement. Incorporate multimedia
elements to make your posts more compelling.



Incorporate Keywords: Hashtags for RH Recommendations List

General Hashtags:

e #RallyHouse

e #SportsFan

e #Shoplocal

e #TeamShop

e #GameDay

e #Retail

e #CollegeSports
e #ProSports

e #SportsApparel
e #GiftsForFans

Company Culture Hashtags:

e #RallyHouselife

e #RallyHouseFamily

e #RallyHouseTeam

o #WorkAtRallyHouse

e #TeamworkMakesTheDreamWork

o #Retaillife

e #CustomerService (for customer-facing interactions)

e #Fanatics (for posts related to specific sports fanbases)
e #GoTeam (can be used with specific teams)

e #RallyHousePerks

Employee Advocacy Hashtags:

e #ProudToWorkAtRallyHouse

e #RallyHouselLove

e #WeAreRallyHouse

e #RallyHouseEmployeeSpotlight

Optimize your posts with relevant keywords related to retail management, customer service, sales
strategies, etc. This willimprove the discoverability of your content on LinkedIn and attract the right
audience.

Maintain Consistency: (Alexis/Josey simplified branding guide)



Consistency is key to building your presence on LinkedIn. Develop a posting schedule and stick to
it. Whether it's daily, weekly, or bi-weekly, regular posting will keep you top of mind with your
connections.

Foster Engagement:

Encourage interactions with your posts by asking questions, seeking opinions, and inviting
comments. Respond promptly to comments and messages to foster meaningful conversations and
connections.

Showcase Your Achievements:

Highlight your professional accomplishments, awards, certifications, and milestones in your posts.
Share stories of how you've driven results, improved operations, or delivered exceptional customer
experiences in your retail role. Examples from RH

Kaylee Knutson « 2nd
Store Manager and Recruiter at Rally House -Ames, lowa Andrew Mills - Tst
5. ® Visrict Manager and Recrulter at Relly Ho

Andrea Vance + 2
Happy 1 year anniversary to store 115 Duff Plaza in Ames!E St maddger Sl i 4@
My TSL Kayla has been here since the beginning happy to have her on our W EEdas O If 1 had a nickel for every new store opening I've been a part of with Rally House
team. seemore  I've had an amazing two weeks welcoming and training our two newest leaders then I'd have like $1.05. Which might not be a lot of money but it's been a lot of
to the district! Rally House is coming soon to the Grand Central Mall in Vienna, great experiences!
West Virginia and | know Brad and Tammy are going to do an AMAZING job
building a great team and beautiful store! Shout to Keonna Jones and Leslie Mattox! They did such an amazing job this

week! Congrats to them and their team on the new store!

Thank you to Troy Galvan, Christy Dowling and their Aggleville team for the
assist this week!

Bruce Hanselman, my team was impressed with your hard work and

leadership. Thank you for coming and helping! We couldn't have done it without
d  you!

Kara Crites, you've been my right hand for 3 years now and this week showed
BE  why. Your efforts this week can't be appreciated enough! | was able to have 2 of
me there this week and that was amazing!

Jullian Burdett, 1 hope you enjoyed the experience and thank you for your hard
work this week! You did a great job sir!

Jessica Ballard, thank you! This was a beast of a project and the way you took
on and owned visual execution this week was incredible. Customers got to shop
today because of the way you led this team.

Adam Gullett

There are definitely more thank you's to go around but this $1.05 is burning a
hole in my pocket! Thank you all!

#oneteam #rallyhouse #Manhattan #kansas #newstore #Oklahoma

Network Effectively:

Use Linkedln to expand your professional network within the retail industry. Connect with fellow
store managers, industry influencers, suppliers, and potential collaborators. Engage with their
content and participate in relevant discussions.

Analyze and lterate:

Regularly review the performance of your LinkedIn posts using the platform's analytics tools.
Identify what types of content resonate best with your audience and adjust your posting strategy
accordingly. Experiment with new ideas and formats to keep your content fresh and engaging.

Conclusion:

By following these tips, retail store managers can leverage LinkedIn as a powerful platform to build
their personal brand, network with industry peers, and contribute valuable insights to the retail



community. Consistent posting, valuable content, and meaningful engagement are the keys to
success on LinkedIn. Start implementing these strategies today and watch your professional
presence grow.

Zipline Instructions:

To access flyers/graphics for social media posts and hiring events you first must login to Zipline.
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If this is an error, please check back later.

A7 Insights

On the lefthand side of your dashboard you will see “Library”. Once you click it you will be directed
to the library section of Zipline. You will want to scroll down until you see “Brose by topic”.
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From here, you will click on “Marketing”. You will then be instructed to scroll below to view all
available resources. Click on “Store Social Media Graphics” to access all flyers/graphics you will
need for social media posts and hiring events.
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